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Telemarketing team does an fiincredible jobo
on GroupSystemsi campaign

Overview

The Challenge
GroupSystems wanted to
generate leads for their
ThinkTankE solution and to
drive registration for a joint
GroupSystems and
IBM webcast.

The Solution

IBM PartnerWorldE Industry

Networks telemarketing beneyt.

The Beneyt

GroupSystemsi campaign
resulted in seven validated
leads and at least 30
registrations for the webcast.

G

GroupSystems

fiHere we go again. Another

meeting -- another hour out
of my day when nothing will
be accomplished!o

How often have you found
yourself thinking just that about
many of the meetings you
attend? Theyire meant to be
productive, but far too often,
important business meetings are
unstructured, unorganized, and
by the end of the allotted time,
little productive work has actually
taken place.

Convinced that there had to be a
better way for groups to interact,
create, innovate and decide,

the founders of GroupSystems
introduced the concept of
structured collaboration more
than 15 years ago. Founded by

ibm.com/partnerworld/industrynetworks - --

the University of Arizona, with
backing by IBM, GroupSystems
released their yrst product in 1989
and invented the category of
Group Decision Support Systems
(GDSS), now referred to as
Group Intelligence.

As stated on their Web site,
GroupSystemsi purpose is
simple: to help organizations
think better, create better, and
decide better, by engaging and
empowering all organizational
resources through group
intelligence technology. With
solutions that take teams through
processes that encourage
brainstorming, innovation

and decision-making through
virtual interactive meetings,
GroupSystems now supports

AThe telemarketing team
did an incredible job of
understanding and clearly
communicating the need

for our technology.o

Diana Peterson,
marketing director,
GroupSystems




the largest global customer base in
group intelligence technology and
software within government, military,
education and corporate segments.

GroupSystems{ pagship solution

is ThinkTank, its Web 2.0 group
intelligence software for interactive
Web conferences or high-impact

face-to-face meetings. With ThinkTank,

teams can harness their collective
knowledge as they work real-time

or anytime, whether in a conference
room or over the Internet. Using a
repeatable, documented process,
teams can move towards their goals
faster and more completely than in a
traditional meeting. ThinkTank users
beneyt from an easy to use interface
to appoint a session leader, install
order among participants, access
real time prioritization, practice
categorization and voting techniques,
followed with an analytic-based
presentation of results.

Individual input to the process can be
anonymous, allowing team members

to share their ideas without hesitation.

The team can then distill those ideas
down to the very best, clarify exactly
what is meant, organize the ideas,
evaluate and prioritize them, build
consensus among the team, and
ynally, produce deliverables that help
the team take action.

ThinkTank integrates seamlessly
with IBM LotusE Sametime 7.5, with
a plug-in that enables automatic
access from an instant messaging
conversation to a ThinkTank
innovation session. And, from within
ThinkTank, Lotus NotesE users

can send an e-mail invitation to a
ThinkTank session to anyone in their
NotesE contact list.

After their work on the ThinkTank
and Lotus Sametime integration,
GroupSystems and the IBM Lotus

AiWith assistance from
PartnerWorld Industry
Networks, a small company
like GroupSystems can
literally conduct a full,
integrated marketing
campaign -- something
thatés unlikely webd be

able to do without

these resources.o

Diana Peterson,
marketing director,
GroupSystems

teamed collaborated again in

December 2006, to present a webcast
on fiBest practices for growth and
innovation for learning organizations
of the 21st century.0 The webcast
was hosted by Luis Solis, CEO and
President of GroupSystems, and
Adam Gartenberg, the IBM Lotus
offering manager for real-time and
team collaboration. Guest speaker
David Koehn, Ph.D., a well-known
Subject Matter Expert (SME) in
decision-making, organizational
change and development with

more than 20 years management
consulting experience, discussed
the relationship between the wisdom
of crowds, group intelligence, and
collaborative technology.

Solidifying the relationship theyive
maintained with IBM since their
beginning, GroupSystems is now
an Advanced level member of IBM
PartnerWorld. They have met the
qualiycations for industry-optimized
status in the PartnerWorld Industry






